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SHOPPING - FOOD COURT — WORKSHOP — MUSIC - EVENT




@Q Exploring COMPLEX 01

COMPLEX 01 « time to connect

e The new generation complex from the old factory space — 3 multifuntional floors — 4000m2: shopping, food court,
workshop, music, event

e No. 29, 31 Alley, 167 Lane, Tay Son Street, Dong Da District, Ha Noi.

e Facebook, Instagram & Spotify: /complex01.vn

* 02473067889

e connect@complex01.vn

COMPLEX 01 is a multi-functional complex full of vitality, nestled in an alley on Tay Son street at the Thai Ha - Chua Boc
crossroads, in the heart of Dong Da district, with beautiful architecture, welcoming space, and over 30 education - art -
commerce - service running brands.

COMPLEX 01 has been impressively transformed from an old industrial factory into a creative retail, DIY, and event area,
with a wide range of stores for fashion, cosmetics, accessories, décor, home furnishings, and crafts... Furthermore, the
culinary section is a vital aspect of the Complex, with six distinct concepts ranging from handmade coffee, tea, and yogurt
to healthy food, fast casual, hot pot, grill, and craft beer... Live music performances are also being hosted weekly. There is
relaxation, bustling, trees, birds chirping, and delight intertwined with nostalgic memories in our space.

More than just a place, COMPLEX 01 expects to connect and establish a cultural and creative ecology here. COMPLEX 01
produces and participates in a wide range of unique cultural events, exhibits, fairs, conferences, and performances, both
large and small, in Hanoi.

With the spirit of "time to connect”, COMPLEX 01 attempts to create a cultural-creative ecosystem inside a pleasant and

dynamic destination. —
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~OOD & bEVERAGES SHOPS
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é@ 1 — PRE-RENOVATION STATUS

Before the refurbishment, the
Complex was an abandoned and
severely damaged printing factory.
The electrical cabinet system and
the fire prevention system are both
missing. Water tanks were full, and
underground works were severely
damaged. Due to long-term
neglect, parts of the floating works
have broken and leaked.
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1. THE GOAL IS COMMUNITY

Complex 01's goal is to develop a
CREATIVE CULTURAL BUSINESS COMMUNITY;
the complex serves as a destination, connecting
community development factors.
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2. THE GOAL IS DESTINATION

The aim is to make Complex 01 a destination that
young people and the community will not want to
miss. Complex 01's area will become more vibrant,
dynamic, and colorful.
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3. THE GOAL IS TO CHANGE MINDSET

Customers and the community’'s perceptions of the
aim must be altered when they visit Complex 01.
Complex 01 1s a community-oriented area where
everyone may find something of interest.
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é@ 3 - DEFINITION
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Complex 01 must serve as a cultural
exchange hub for the city’'s young.

Complex 07 is a vibrant creative
community as well as a multifunctional
building.
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@\® 3 - DEFINITION

SUSTAINABLE BUSINESS MODEL

1. COMMUNITY DESTINATION:

Creating a community begins with the creation of a destination. Complex 01
Is a gathering area for people of all ages, featuring a variety of kiosks and
several multi-functional areas.

6. COMMUNITY GRATTITUDE:

The Complex will not only serve as a venue for

community events but also as the unit in charge of
arranging volunteer and gratitude activities for the ™
community. Including development and

5
)

philanthropic financing for Complex residents as R
well as those outside the Complex.
o
/ z 2. REACHING OUT TO THE COMMUNITY:
5. MAINTAINING THE DEVELOPMENT: 4
_ _ o %% Customers will be drawn to Complex 01 by the Complex’s

When the profit alnd size of the cgmlmumty rise, so activities in conjunction with various types of marketing.
will the Complex's and Community's upkeep and COMPLEXO1 Following the events of the operational unit, the

time to connect

development. Sponsors and business units inside
the Complex will provide leverage for events
conducted at the Complex and will work alongside
the operator to enhance the Complex.

organization will encourage external units to register for the
event, attracting new customers to the Complex.

3. BUILDING THE COMMUNITY:
4. PROFIT FROM THE COMMUNITY: Complex 01's internal community will be strong
enough to sustain and maintain activities that draw

Following the completion of the Community, the both existing and new customers once the operation,

number of customgrs and Qperatlonql units will be events, and units fill the Complex's areas. e S
steady and expanding. Profit growth is the outcome o
for all stakeholders, including investors, operators, z
and business units in the Complex. v
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@@ 5 - ACTIVITIES & EVENTS
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TRADE - SERVICES

Etsy payéneer pingpong 3 eVCSO -

« Fairs: crafts; creation; local young businesses; printing & L ——
packaging; second-hand trade... HOI CHO

« Book fair & Education market... THU cONG Litsy

* Interesting activities & workshops EETEE Tl 4

« Pop-Up sale L N—

« Launching products, computers, tools & technology o A
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TET CRAFTS
PLAYGROUND

SU KIEN THU CONG TONG TIEN NAM 2020 BANG MUI VUI!
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EDUCATION - CULTURE

#nha nhiéu cét

«  Workshop STEMX, robot and creative toys for __ll Dy
children T v
« Talkshow, workshop about gender equality, family _ o g, Ngggﬁ -
matters,... v 6\\09
* Workshop about painting, arranging flower, D \\V_ > B *
makln-g paper magk, molding clay, printing Dong T ez i oo o o
Ho paintings, making candles,... 2 R
° WOrkShOp about Vletna mese Coffee materlal area El Ocre Qtova Astge memonwoven | ciedamusntch s CHonahid TR To—

Q Dia diém: Union Hall ~ MINIATURE WORKSHOP
GOl TET VAC TAY
NAN 6 vi MUT TET Ti HON

THIBAY (9 /1/ 2021)
& CHUNHAT (10 11/ 201) 220K | NG

(O 15.00 H-17. 00 H

=4 CHUOI WORKSHOP @ Dia diém: San tang 2

THONG DONG TET KUA
NAN CON 6i0NG BOT | N TRANH DONG Hd

() THOBAY(w1rz02) | ) THU7 (92020

e o 11.00 H - 12. 00 H T
toheviet B an | -
T 120K I N6 ;

M. o0 | N

: e Y,
Q Dia diém: Santang1  SAN CHOi

" Think Playgrounds f:
Tet Ceaft Playgrounds

B THU 6> ch NHAT MiEN P

vho CUA :
. (g-wn_/zozn HOI CHG THU cONG 5%
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ART - ENTERTAINMENT

* Music live shows | R | S e
« Art awards ceremony Ba OF TR AN R gy St (-
» Exhibition & display SISy 220 N = F s
 Fashion show W 2 T | I TR S
« Children’s playground

* Folk games

* QOutdoor movie
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PHILANTHROPY - COMMUNITY

« Concert “For a worth-living Hanoi".

* Covid-19 quick test side of Quang Trung Ward, Dong Da District.

» Art Toy exhibition of young domestic artists.

 Art performances (Indie, Jazz,...) for charity fundraising.

« Seminars, community networking sessions about Marketing, Sale,
sport, talkshow with young artists...

* Fairs, talkshows about connecting craft manufacturers, sellers, and
International payment gateways.

* Book fair.
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WORLDS |

SU KIEN DAU TIEN TAI HA NOI
CUA GIGI TOY MAKER VIET NAM

12-11»22-11

)1.00 pm - 9.00 pm
v Complex 01, 29 ngdch 31,
ngé 167 Tay Son, HN

Gli vé: 30.000d/nguoi

. Chs e, i cho ,\,/—’-Mzm_d«, P
20 17.00 TO HOP COMPLEX 01
_ 2021 S6 29, ngach 31, ngo 167 Tay Son

HUY LE PINK FROG BAND NGUYET HA CHU TICH KIM

+ A CHRISTMAS LETTER -
wilh

Dattje Do & ddets

20 e |) [
T e 00 (= 17~ | A 6 = | ) <<\ |/

we Complex OI - 29 ngdch 31 ngé6 167 Tdy Son, Ha Noi

200k/pax » » : “
Free food & drinks included TJDU WORKS#@P (o)
LUCID DREAM TOYMAN 4
C — THE O ROOM VOMAO .
iy i mectms L X R
Ng6 167 Tay Son , Ha Noi *
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... NOW it’s time to connect more!




O\ THANK YOU FORWATCHING
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